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Good music can make or break a commercial. Steve
Hemsley charts a crop of up-and-coming artists

CAPTAIN

BMG Svinctank distributed 30 OT
editionsof This f£ Ha2afville the debud
._1I|_'-|_|||| 1roin the bhand |.'.||'|'.:'.;.||_ T 'u'_l.
tste-formers in adland, The act's in
{luences ramge from Burt Bacharach
to Smashing Pumpkins. Dave Bar
tram, the head of media at BMG Music
Publishing, believesthe band’s strong-
est track with polential for use in an ad
is This Heart Keeps Beating for Me IU's
a pop anthem with a catchy chorus
“Caplain’s sound is suited o epic, vis-
wally led commerceals with a hmited
voiceover or dialogue,” Bartram savs,
Websives: www.caplaintheband.com
of www.bmg.com

KISH MAUVE

Signed 1o the independent label Sun-
dav Best, Kish Mauve's publisher
Sony/ATY  Music Publishing and
music consultancy Ricall are singing
their praises. The producer and writer
Jim Eliot and the female vocalist
Wima mix their folk and dance back-
grounds locreate an emolive and sexy
sound remimiseent of Goldirapp, The
bhamd has vel to produce an albam but
15 heing courted by the major labels
There are plans (o showcase Kish
Mauve toadland before the end of the
vear. One of the band's songs was
shorthisted by IWT for use in a Shell

I am happy
working with
pictures and
open-minded
about the
brands | could
work with’

Fung Lam,
classical
COMposer

campaignearherthisyear. Ed Howard
the svnemanager at Sonv/ ATV Music
Publishing, savs the music would suil
ads for cars, plancs and perfumes
where a“sexy” mood s reguired
Websites waw sonyatv.comor

www.sundaybest.net

IMOGEN HEAP

Although relatively unkoown, Imo-
gen Heap already has a huge commer-
cialunderherbelt The track Headlock
is heing wsed by Clemmow Hornby
Inge in the mainland-Europe cam-
paign for the restvled Toyota Yaris
Heap's songs are quirky and heavy on
strings and keyboard, and her vocal
sivle is unigue. Cath Hoey. the account
manager for Tovota at CHI, savs the
agency wanted a track that wasdistine
tive, aspirational and dynamic. Heap
ticked all the boxes, she says.

Websites: woaimopenheapcouk
orwww.sonybmgmusic.oo.uk

FUNERALFORAFRIEND

Flucked from South Wales, Funeral
for a Fiend are one of the most excil-
ing hands cmerging from the British
rock scenesignedtoAtlantic Records,
!I'u;f.-' havie i'.E.:Il,,'a'II_I.!l.' tasted I_|:||'|u-|-|'r AT
cess, Their songs draw influences from
the rock and punk scenes and their
cutting-edge sound has already fea
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Creeireresseniially British ... Pairick & Eugene s image faps intoa contic fradiion

tured oncomputer-game soundiracks
The sinele Streetcar from the second
album Heowrs is an uplifting anthem
with driving guitars. " Their fan base i
aged 141025, according 1o Andy Me-
Cucen, the charrman of The Molling
Hill Music Group, which publishesthe
band’s songs

Websires worw Ifaf couk

or www, notlinghillmusic.com

FUNG LAM

Brands such as BMW  (through
WCRS). Kelloge's Speaal K (JW
and AMY/Stream) and Lucorade
(ME&C Saatchi) have been introduced
I the classical composer Fung Lamoan
recent months He s willing to create
msic specifically for ads using cither
the powerof a full srchestra or a more
minimalist =ound for hrands ]L|L1F:'rr1p
r'u| hl.l:.‘::l_'1|'|i|'|!_"!'u;'-.|'!-|:k_:; 3 i||'|'|'\-:||'y':':|_--
iral work has been performed in Aus-
tralia, Hong Kong and Japan as well as
the UK. Having written a few TV
theme tunes, hesayshe isequally adep
al tuning into the advertising world.
“I am comfortable working with pic-
fures and opep-minded aboul the
brands could work with,” Lam says.
Websites-www.boosev.oomor

www. funglam.com

SETH LAKEMAN

Any ad executive potiening around
the Broadstairs Folk Week festival in
Kent last month might have spotted
Seth Lakeman, who has jusy released
his second album Frecdoe: Fields, His
first album, Kinty Jay, was shortlsted
for the 2005 Mercury Music Prize.
Lakcman Relentless
Records in April and the label —-which
is alsohome to KT Tunstall - and EMI
Music Publishing are targeting this
singer-songwriter from Deven at a
female-skewed ABC1. 2% 104 by Ear-

signed Lo

old demographic. The first single from
the new album, Ledy of the Sea, 15
being played on Radio | and Radio2.

Websires worw relent less-records net
orwww.emimusicpub.com

FATRICK & EUGEME
Bartle

T RESEC
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Music,
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Leap

Crispin Porter & Bogusky [or ils
Volkswagen Rabbit “multply” cam
paign in the summer. The song was
previously used by BEH in the Gor-
don’s splash™ ad. v W has no used the
Rabbit name for more than 1 vears
and C P& B needed a track that would
help the brand appeal loa vounger de-
mographic. signed o Tummy Touch
Records, Palrick & FEuoene’s mnsic is
|_.'_::||Iu~.~.|_':':'.i:::i:. H""i-|| ||'|i:|_E:_ ;:|'- :|:'.|_i
their ook 15 "'\11:|:|_'|;| Dy [he Goons
and Moniy Pyvihon.

Website: wowlummpytouch.com

JAMIET
Technology and fashion brands are
eveing up the hip-hop/regeac/punk

cross between the Beastie Boys, The
Clash and Billy Bragg, Jamie T has re-
leased SONESs on s own Pacemaker
Records label but enjoved hos birgt real
suceess when he signed for Virgin
Records, Sheilawent into the charts at
number 22, The upbeat and witly [yrics
will appeal 1o certain vouth brands
“His music is loved by those kids in
skinny jeans outside the pub because
they are too young to dnnk.” the Vir-
sin Becords A& B manager, Hen Mor-
timer, says Jamie Ts album is set for
release nextvear. His LIK tour startsin
AcberdeenonsOctober,

Wedsite s warw, | amuic-1.oom or
WA,V !;.-._'l.l.:J:{ ']::1 micl



